
With the current economic uncertainty, the looming
recession and upward trending inflation, IT leaders
are faced with incredible pressure to consolidate
budgets, manage complexity across multiple
systems and demonstrate ROI of their technology
investments. Despite this uncertainty and escalating
concerns of an impending recession, IT leaders
understand that technology is a huge value driver
and half of the IT leaders we surveyed said that they
will continue to invest in technology to survive the
downturn and thrive in the next cycle. 
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Are you concerned about the possibility of a recession impacting your
business?

What changes are you making to your year over year IT expenditure in 2023?

If you’re making changes to year over year IT spending in 2023, what
percentage is that change?

In the third quarter of 2022, we surveyed 1,010 IT leaders regarding their
concerns about the possibility of a recession impacting their business and how
those concerns will affect their IT spending. 

Despite recession fears, companies aren’t pulling back on technology
investments. IT leaders say they understand that technology is a business driver,
not a cost center. In our survey of 1,010, IT leaders we asked them these three
key questions: 
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59% said they were concerned about a recession impacting their business, while 30% expressed no concern. 11%
remained uncertain. 
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Regarding IT spending, 59% indicated they were spending more in 2023, 30% said they were spending
less, and 11% said there would be no changes to year over year IT spending. 
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This year, to date, we have surveyed 3,514 unique IT executives to gain an
understanding of how these market conditions, challenges and concerns will
impact IT spending in 2023. Key learnings from their response to the pandemic
and lockdowns are still top of mind for IT executives. The pandemic taught them
that technology is a sustainable differentiator. Since technology mediates nearly
every interaction in business, IT leaders understand that their role – along with
strategic technologies – will be integral to weathering the upcoming storm. 

Increasing IT spending at the onset of a recession, a time of record inflation,
heightened economic uncertainty and constant supply chain issues presents
challenges of their own. IT executives understand that it’s essential to create a
strategy and ensure their tech investments are put to good use and produce a
return on investment. 

Here’s a look at what’s ahead for IT organizations in
2023 and where they are directing their investment:

SO WHAT DOES 2023 TECH SPENDING LOOK LIKE?
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A CLOSER LOOK AT THE TOP TEN TECHNOLOGIES IT 
LEADERS NEED IN 2023



Top        Initiatives

31% will address endpoint security 
27% will address zero trust security 
23% will address cloud security
21% will address network security
12% will address IAM/PAM

CYBERSECURITY 

Cybersecurity takes center stage in 2023. 1,792 of the IT leaders we surveyed
said they plan to direct budget to cybersecurity initiatives. That means 51% of
all IT leaders will be spending budget on cybersecurity. IT leaders across the
board put greater strategic importance on protecting against cyber risks and
data exposure and will direct the bulk of their spending in this area. Quarter
over quarter, CIOs have identified cyber risk as their greatest challenge. That
trend continues as we move into 2023. 

With technology at the center of business value, cybersecurity is
understandably the highest priority. 

Modernization and digital transformation have taught
companies that cyber spend is not only a wise investment, it’s a
non-negotiable.

51% - Out of 3,514 total survey responses on purchase intent, 1,792 responses
indicated directing budgets across a wide array of cybersecurity solutions and
services. In addition, there were more responses indicating other specific
areas of cybersecurity as a focus for their initiatives:
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CLOUD INITIATIVES

Operational efficiency is central to planned
initiatives in 2023. Cloud is critical to
delivering these results. 

We have now arrived in the age of hybrid
and flexible work models. The new way the
world works has boosted cloud spending.

When telling us about their challenges, IT
leaders indicated that needing to reduce
costs was high on the list of concerns. Tight
budgets, the need to reduce technical debt,
and the drive to reduce upfront costs and
move to an OpEx model with predictable
economics are all factors of the current
business climate that are driving cloud
spending. 

IT leaders are migrating more workloads to
the cloud and they’re focused on
accelerating the migration of those
workloads. Many want to get out of the
costly business of managing on-prem
infrastructure. They are shifting storage,
backup and disaster recovery to the cloud.
They are increasingly moving to cloud-
hosted managed services across a variety
of functions. 

THE CLOUD 
MARKET SET TO 
SURPASS $500B 

BY 2023
.
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12% will address managed cloud services
7% multi-cloud management

34% - Out of 3,514 total survey responses on purchase intent, 1,195 responses indicated
directing budgets across general cloud initiatives. Additionally, budgets are being directed
on these cloud initiatives specifically:
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MANAGED SERVICES

Spending on managed services will increase in 2023. 

IT staffing challenges, coupled with businesses wanting to preserve cash in anticipation of
the ongoing recession, has accelerated the trend toward outsourcing to managed services
providers. 

Shifting investments from CapEx to OpEx is also a growing trend that has only accelerated
the appeal of managed services. IT leaders now need to reduce upfront costs and move to
an OpEx model with predictable economics. “As a service” models are more attractive as
CIOs move to reduce – and in some instances remove -  fixed-capacity costs. IT leaders
want to lower total cost of ownership and reduce technical debt. Flexible consumption
solutions allow IT leaders to pay for technology as they need or use it. 
 
20% - Out of 3,514 total survey responses on purchase intent, 703 responses indicated
directing budgets towards managed services. 
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TARGETED OPPORTUNITIES IN 2023

IT leaders are under incredible pressure to deliver value through
technology to enable their organizations forward. 
By understanding what IT leaders are grappling with now and where their priorities are as
we move forward, you will have the opportunity to serve them better.  

Organizations expect to increase cybersecurity, cloud and managed services spending in
2023, while on-premise hardware spending will continue to decline. Our purchase intent
survey data reveals that CIOs are investing in the technologies that support an
increasingly more digitized world – one that is secure, enabled by cloud technologies, and
increasingly managed by managed service providers. 

Hybrid work models, cloud and consumption-based services and technology are essential
to maintain productivity, ensure security, cut costs and sustain business continuity. With
a recession on the horizon, supporting IT leaders with these initiatives is in the best
interest of every marketer of technology.

The data outlined in this brief present opportunities to help IT customers navigate what’s
ahead in 2023. Technology marketers need to adapt their solution and service offerings
as well as marketing and messaging to stay competitive and align to IT buyers’ needs.

IT buyers don’t want to be “sold” to. They have real needs. Now IT leaders are tasked with
addressing ever-evolving security concerns, migrating workloads to the cloud, enabling
unified communications for their remote and hybrid workforce, and reducing costs
overall. 

TECHNOLOGY MARKETERS NEED TO BETTER UNDERSTAND THE CHALLENGES
AND PAIN POINTS OF IT BUYERS.
The best sales people are curious and ask a lot of high mileage, open-ended questions.
Get curious about your prospective customer’s needs and pains. Ask effective questions
to understand where they are, what they’re challenged with and what they need. Then
determine if what you have to offer can serve them. It’s just service and connection. By
helping them succeed, you’ll succeed in the long term. 

The Launchpad has strategies and solutions to help you align your product and service
offering to the technology needs of the market. Contact us today to set up a discovery
call. 
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